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Contributing to connectivity
$

Free fast internet is a game-changer, but while public Wi-Fi is highly valued by South Africans, deploying a sustainable
service can be challenging. In a step to overcome this, Google South Africa announced the launch of Google Station
across 135 sites across the Western Cape.
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The project has been running for two months.

Helpful to South Africans and Africans

Google Station is a free and quality internet service where users can access the internet for 30 minutes, with no limit on the
data you can use.

We are excited to be bringing Google Station to more than 100 locations in the Cape Flats, Cape Town. Google

Station is a program to provide fast, free and open Wi-Fi to the area in partnership with ThinkWifi, an internet service
provider. #GoogleforSouthAfrica pic.twitter.com/lcJ2y00vDd— Google in Africa (@googleafrica) November 7. 2019

“The average South African has to work for five hours to afford 1GB of data. That's where Google comes in, contributing
to connectivity through Google Station,” says David Shapiro of Google’s Next Billion Users Initiative.

He was talking at the first Google for South Africa event in Johannesburg recently, where the announcement was made.


https://www.bizcommunity.com/
https://www.bizcommunity.com/Profile/DanetteBreitenbach
https://twitter.com/hashtag/GoogleforSouthAfrica?src=hash&ref_src=twsrc%255Etfw
https://t.co/IcJ2y00vDd
https://twitter.com/googleafrica/status/1192364902570217478?ref_src=twsrc%255Etfw

“Google is committed to making products that are helpful to South Africans and Africans,” explains Asha Patel, head of
marketing at Google South Africa.

The launch focused on communities who do not have access to data but where the infrastructure is available through
partnerships to provide the service.

“We work with internet providers and identify high traffic areas and then deploy the necessary infrastructure. This first
partnership locally is with Think WiFi, while Showmax and Telkom are the first advertisers on the platform,” says Adama
Bari Diallo, head of partnerships at Google’s Next Billion Users Africa.

While building infrastructure that gets more people online is in line with their mission, they are not looking to be a telco.
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“But setting up this type of infrastructure gives access to other providers. If you look at the breadth of things we are working
on in Africa, we need partners, so we are constantly talking and engaging with partners,” says Nitin Gajria, who leads the
sub-Saharan Africa region at Google.

At present, there are no immediate plans to expand the service. Gajria explains they want to get it right first in the
communities they are in so that it works in the right manner. “We do not want to rush it and are spending a lot of time to
see the impact of the location.”

At Google, we talk about building for everyone, ve believe that you cannot create products and services for

communities without asking and co-creating with them. Jean-Baptiste Head of Product Inclusion at Google talking about
building with everyone. #GoogleforSouthAfrica pic.twitter.com/gF00hCwn3X— Google in Africa (@googleafrica) November
7. 2019

To date, the feedback from the community has been good. “The community understands the benefits of the service, so
we have not had many security issues at the site. By educating the community, we have had none of the sites
vandalised,” says Patel.
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