
 

#BehindtheSelfie with... Michelle Beh

This week, we go behind the selfie with Michelle Beh, MD and strategy director at the Jupiter Drawing Room, Cape Town
and panel moderator at the IAB SA's most recent Insight Series event.

Beh says, “I hate selfies, so I hope the single patch of grass in the background doesn't disappoint!"

1. Where do you live, work and play?

Live: The ‘burbs, behind the mountain.
Work: In the middle of Cape Town’s city centre.
Play: The many mountains, beaches, parks and markets of Cape Town.

2. What’s your claim to fame?

Does singing on the bar, off-tune to an audience of 20 drunkards count?

3. Describe your career so far.

I am a die-hard believer of strategically driven creative-thinking. Now more than ever, businesses need to think emotionally,
not just rationally to win in this very competitive world.

27 Mar 2019By Leigh Andrews

Is long-term strategy still relevant?
Michelle Beh  8 Mar 2019

“ After 20 years in the industry, both on the agency and client side, in Asia Pacific and South Africa, I have launched

brands globally, regionally and locally; I have helped brands build their digital presence; I have run countless tactical
promotions to drive immediate results; I have conducted multiple workshops; I have celebrated many brand successes
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Some of the brands I've worked on include BMW, Burger King, Citibank, Development Bank of Singapore, Great Eastern
Life Assurance, Heineken, HP, Hyundai, Nokia, Old Mutual Wealth and Asset Management, Pernod Ricard SA (Jameson,
Chivas Regal, Absolut and Malibu), Sasko, Singapore Telecommunications, Singapore Tourism Board, Unilever, Windhoek
Beer and Zurich Insurance.
4. Tell us a few of your favourite things.

Morning cuddles with my kids. Sundowners at Bakoven. The rare dinner date at a new restaurant with my favourite man,
when we can find time. The Jupiter team right now.

5. What do you love about your industry?

The opportunity to combine creativity and business. The mixed bag of people. The energy and sometimes the craziness.

6. Describe your average workday, if such a thing exists.

It starts off with a mad rush of trying to get the kids to school on time, then a coffee in the office to calm down before the
madness of the day starts, which usually includes meetings with clients, reviews with the team, some thinking time for the
client and for our business, sometimes new business meetings, and putting together proposals. No, there isn’t an average
day!

7. What are the tools of your trade?

Interpersonal skills and emotional intelligence. It’s a people business.

8. Who is getting it right in your industry?

RG/A is the other agency I watch closely. It’s amazing how they just keep changing and transforming to stay ahead of the
game.
9. List a few pain points the industry can improve on.

We don’t do what we do for our clients, for ourselves! As advertising agencies, we are so bad at advertising ourselves.

and, at the same time, cried over many failures and failed attempts. ”

The Jupiter Drawing Room Cape Town restructures
28 Sep 2017

IAB Insight Series: These are the trends transforming the digital economy
Juanita Pienaar  25 Feb 2019

“ Probably Wieden + Kennedy, for their continuous amazing work on Nike, Bud Light and Old Spice that connects

emotionally, no matter where or who you are. They’ve managed to not be boxed in as a traditional or digital agency, but as
a creative agency that is relevant, no matter what the channels are. ”

https://www.bizcommunity.com/Article/196/12/167970.html
https://www.bizcommunity.com/ContentShare.aspx?ct=1&ci=167970
https://www.bizcommunity.com/Article/196/16/187783.html
https://www.bizcommunity.com/Profile/JuanitaPienaar
https://www.bizcommunity.com/ContentShare.aspx?ct=1&ci=187783


10. What are you working on right now?

11. Tell us some of the buzzwords floating around in your industry at the moment, and
some of the catchphrases you utter yourself.

Customer experience. Chatbots. Influencer marketing. Big data. AI. Brand purpose. Brand purpose. Brand purpose.

12. Where and when do you have your best ideas?

In the car, when I’m stuck in traffic. When I’m about to fall asleep and then I have to wake up and jot the idea down so I
don’t forget it.

#BizTrends2019: Embracing uncertainties and change to survive 2019
Michelle Beh  24 Jan 2019

Defining our business’ mid- to long-term vision and developing the strategy to get there.
Building a framework to help our clients combine emotional marketing and business/product differentiation, long-term
strategy and short-term tactics, as well as a campaign-tracking dashboard.
Looking for funding to launch a programme that will help low-income parents focus on early childhood education
development that will create impact in their children’s lives.

“

View this post on Instagram

These are the formidible women of Jupiter. The better and more good-looking
half of the agency #Womansmonth @michie.b @teaandnickles
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13. What’s your secret talent/party trick?

I actually play the piano and saxophone, but so badly that I don’t usually tell anyone!

14. Are you a technophobe or a technophile?

Neither. It really depends on whether the new tech meet my needs. If it helps me with my life, then I’ll be the first to get it.
But I guess a 15-year-old would say I’m a technophobe.

15. What would we find if we scrolled through your phone?

Food porn. Home décor. Yoga poses.

16. What advice would you give to newbies hoping to crack into the industry?

Don’t be afraid to have a point of view and voice it!

Simple as that. Follow Beh on LinkedIn; and visit the Jupiter Drawing Room’s press office, as well as their Twitter,
Instagram and Facebook feeds for the latest updates.

*Interviewed by Leigh Andrews.

ABOUT LEIGH ANDREWS

Leigh Andrews AKA the #MilkshakeQueen, is former Editor-in-Chief: Marketing & Media at Bizcommunity.com, with a passion for issues of diversity, inclusion and equality, and of
course, gourmet food and drinks! She can be reached on Twitter at @Leigh_Andrews.
#Loeries2020: Behavioural economics as creativity, but not as we know it... - 24 Nov 2020
#DI2020: Ignite your inner activist - representation through illustration - 27 Feb 2020
#DI2020: How Sho Madjozi brought traditional Tsonga xibelani into 2020 - 27 Feb 2020
#DI2020: Silver jubilee shines with Department of Audacious Projects launch - 26 Feb 2020
#BehindtheSelfie with... Qingqile 'WingWing' Mdlulwa, CCO at The Whole Idea - 26 Feb 2020

View my profile and articles...

 
For more, visit: https://www.bizcommunity.com

A post shared by The Jupiter Drawing Room (CT) (@jupiter_cape_town) on Aug 8, 2018 at 1:14am PDT

”

https://www.instagram.com/jupiter_cape_town/?utm_source=ig_embed&utm_medium=loading
https://www.linkedin.com/in/michellebeh/
https://www.bizcommunity.com/PressOffice.aspx?i=160502
https://www.twitter.com/JupiterCT
https://www.instagram.com/jupiter_cape_town/
https://www.facebook.com/JupiterCT/
http://www.bizcommunity.com/Profile/LeighAndrews
https://twitter.com/search?q=%2523Milkshakequeen&src=typed_query&f=live
https://twitter.com/Leigh_Andrews
https://www.bizcommunity.com/Article/196/614/210723.html
https://www.bizcommunity.com/Article/196/415/201064.html
https://www.bizcommunity.com/Article/196/415/201046.html
https://www.bizcommunity.com/Article/196/415/201027.html
https://www.bizcommunity.com/Article/196/809/201001.html
https://www.bizcommunity.com/Profile/LeighAndrews

	#BehindtheSelfie with... Michelle Beh
	1. Where do you live, work and play?
	2. What’s your claim to fame?
	3. Describe your career so far.
	Is long-term strategy still relevant?

	4. Tell us a few of your favourite things.
	The Jupiter Drawing Room Cape Town restructures

	5. What do you love about your industry?
	6. Describe your average workday, if such a thing exists.
	7. What are the tools of your trade?
	IAB Insight Series: These are the trends transforming the digital economy

	8. Who is getting it right in your industry?
	9. List a few pain points the industry can improve on.
	#BizTrends2019: Embracing uncertainties and change to survive 2019

	10. What are you working on right now?
	11. Tell us some of the buzzwords floating around in your industry at the moment, and some of the catchphrases you utter yourself.
	12. Where and when do you have your best ideas?
	13. What’s your secret talent/party trick?
	14. Are you a technophobe or a technophile?
	15. What would we find if we scrolled through your phone?
	16. What advice would you give to newbies hoping to crack into the industry?
	ABOUT LEIGH ANDREWS


